GLOBALIZATION101.ORG 

Unit Media 1.0 vs. Media 2.0 
an online international collaborative unit
 

Introduction
In this unit, students in cross cultural environments will gain a deeper understanding of the role of media and society and apply this knowledge to current events and how it impacts their lives.

Students will watch selected video clips and read articles from the Globalization 101 website. They will analyze the cyclical affects of media and its impact on culture and government.

 

Instructional Goals
· Create a safe space for international collaboration 

· Broaden students appreciation of cultures and politics beyond their own. 
· Students articulate the difference between people driven media versus corporate or State driven. 
· Improve listening, speaking, and written English language skills. 
· Compare and Contrast historical perspectives involving politics, government & media.
· Foster international cooperation. Create a cross cultural media product worthy of publication.

 

 Learning Outcomes
· Students define different types of media. 
· Students gain basic understanding of how media conditions attitudes towards governments and human relations. 
· Students identify the effects of how globalization relates to media.
· Students evaluate the notion of how western metropolitan centers (New York, London, and Paris) became dominant news/media distribution centers.
· Students analyze how new technologies are redefining media distribution globally & locally.  

   

Time & Set up Requirement
· 3 weeks of instruction for online asynchronous activities

· The following activities could be done either in a classroom computer lab or asynchronously.  
Please note that the following activities can be done with a single class or in collaboration with a class from another country.
Pre- Collaboration Activities (to be done if the lesson will be carried out with a foreign class)
 

1.  Set up in computer lab 

Map project with continents without states and countries, regions

Macro to micro map mapping game

http://kids.nationalgeographic.com/Games/GeographyGames/Geospy 

 

2. Get students set up in the Moodle Course Management System 

Learn where the discussions will take place.

 

Procedure
Week 1   Background Reading/Listening/Viewing: 

 

http://levin.suny.edu/vid/InnovateMedia-clip1.wmv 

BETSY MORGAN:
Huffington Post’s Innovative Approach to Web News clips  
  

http://levin.suny.edu/vid/Media2020-clip9.wmv:

Seth Pinksy Media and democracy 

  

 Week 1: 
Activity 1: Discussion Board: Getting to know you   

 

The Index Card Project gone international:  

 

· Using colored text and various fonts, 

· Introduce self, your hometown, your nickname 

· Post an image of something(s) you are good at. 

· Post an image of where you call home. 

· What would you never change your mind about. 

· Where do you want to be in 5 years? 

· Make an icon for yourself.

  

Activity 2: Discussion Board: Getting to know your media   

In moodle, google docs or another online collaboration tool, students should post answers to the following questions:

  

· Identify what media means to you.  

· What are your media sources?  Where do you get your news? 

· Identify the Web 2.0 tools you use. 

· Define a traditional form of media. 

· Define a non-traditional form of media. 

· How has each of these formats conveyed a message based on the same event? 

· What is the "news" based on? 

· Who determines the "news" in your life
 
 Week 2   Background Reading/Listening/Viewing: 

Assign the following to be read before class: Activity 3
 
http://www.globalization101.org/issue_sub/technology/webtech/social_networking_websites   
Social Networking explanation site
http://www.globalization101.org/index.php?file=news1&title=Lebanan_and_Iran_elections
  

Two Historic Middle East Elections, with Two Radically Different Results
http://worldfocus.org/blog/2009/06/19/week-in-review-iran-in-tumult/5903/ 
Interview with Garrick Utley and another scholar about Iran

  

  

Week 2:  What is Media 2.0 to you? Review the concepts outlined in the Social Networking explanation site and the article about the Middle East Elections.  

 

Activity 3 
 

Leading questions:  

· Identify media you have in common. 

· Categorize your classmates' media sources by print, broadcast, online or other?   

· Define the range and function of the web 2.0 tools your fellow students use. 

· Analyze a range of traditional forms of media. 

· Scrutinize a non-traditional form of media, why does this work as a news source, why not? . 

· What distinguishes each? 

· How has each of these formats conveyed a message based on the same event? 

· How can you deconstruct the "news" based on the same event?   

 

Activity 4
 

Assign the follow readings before class: Activity 4
The Integration of Cultures

http://www.globalization101.org/issue_sub/culture/cultureintroduction/integration_of_cultures 

 

Reaffirmation of Local Culture 

http://www.globalization101.org/issue_sub/culture/cultureintroduction/reaffirmation_of_culture 

 

Globalization vs. local Cultures 

http://www.globalization101.org/issue_sub/culture/cultureintroduction/globalization_local_cultures  
The Influence of U.S. Corporations on Local Mores 

http://www.globalization101.org/issue_sub/culture/cultureintroduction/cultural_influences_US_corporations 

 

The Dominance of the American Market

http://www.globalization101.org/issue_sub/culture/cultureintroduction/dominance_American_Market
Pick a current event and research the various international media perspectives on that event. 

Include at least one Media 1.0 and Media 2.0 source. 
Make sure one of your sources is from another country other than your own. 

 

· Current events examples: Iran or Afghanistan elections, sports or pop culture, Michael Jackson 

· Media 1.0 sources examples : NY Times, Minsk Newspaper, traditional news outlets, TV news   
· Media 2.0 sources examples : Blogs, Facebook, Youtube, Twitter, myspace, Huffington Post   

  

Have students generate/design 3 open-ended questions for the class survey based on Background Reading/Listening/Viewing listed above.  An open ended question is one that requires more than a yes/no response. 
For example: “What is your opinion of Barack Obama?” is an open-ended question

“Did you vote in the last election?” is not an open-ended question. 

 

All students post their questions in a Moodle poll. 

Students read all the questions in the poll and vote on their favorite question.
The teacher will compile the final survey, consisting of the five most popular questions. 
 

The SUNY Ulster Instructional Designer will build the survey through Survey Monkey, http://www.surveymonkey.com/ based on the consensus of the popularity of the survey questions 

 

Students distribute the survey to at least 5 people within their circle of friends and acquaintances.

 

  

Week 3: Survey Says: Is the Medium the Message?
Students reflect on the responses of data with the class in the Discussion Board.

 

Conclusion/De-Briefing/ Reflection 

 

 Leading questions: 
 

1. What have you learned about your own survey that surprised you? 

2. How have the results from the survey changed your thinking? 

3. Would the survey results change how you get your news? 

4. What tools are available to current day media makers to manipulate global information? 

5. What are the major international implications of Media 1.0 in facilitating international communication 

6. What are the major international implications of Media 2.0 in facilitating international communication? 

7. Invent a tool that would be a future delivery system for media. 

8. How did you feel about the process working with another people in another country? 

9. How did the international collaboration affect your thinking regarding the activity?  

 

 

Related Activity:
Discussion Board to share the survey results and the above questions. 

How you share the data influences how we think about the news

Note: This unit was created by Dr. Richard Cattabiani and Hope Windle of SUNY Ulster and Rebecca Smolar of the Levin Institute.  This unit is being taught as part of a world literature course taught in collaboration between SUNY Ulster and an online Belarus University.
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